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insights for March 2016
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N 44% increase in Facebook fans

318 new fans in March. There were only 36 new fans in
February.
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+ 10 0 increase in Twitter followers

82 new followers in March. Only 67 new followers in
February.

PEOPLE REACHED (D

+ 22,025 people reached on Facebook

Our posts on Facebook were seen by more than

22,000 people. Only 9,800 saw our posts in February.
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T 2 019 interactions on Facebook

2,079 people clicked, liked, commented or shared

our Facebook post. Only 1,200 interacted in February.

+ 181 interactions on Twitter

181 people re-tweeted or favorited our Twitter
post. Only 38 interacted in February.
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. Video: #lostCAwater. post.

- Infographic: where water is supplied v. needed in CA. tweet.

. Infographic: $15 minimum wage. post.


https://www.facebook.com/WesternGrowers/posts/1035487453175116
https://twitter.com/WesternGrowers/status/709842329692049408
https://www.facebook.com/WesternGrowers/photos/a.158997847490752.35475.157897374267466/1053211451402716/

